
The  Pennsylvania  State  University 
COMM 420.007 

Research Methods in Advertising and Public Relations 
Department of Advertising and Public Relations 

 

Tuesdays & Thursdays 9:05am - 11:00am 
216 Osmond Laboratory 

(http://www.registrar.psu.edu/soc_maps/osmond.html)  
 

Instructor:  Hyangsook (Sook) Kim|(email) hxk256@psu.edu  
Office:  206 James Building (Downtown) 
Office hours: T & R 1pm – 3:30pm and by appointment 
Prerequisites: COMM 320 or 370; STAT 200 
Course Description  
This course provides students with the knowledge to outline, execute and evaluate the 
basics of social science research in mass media. The primary focus centers on utilizing 
research methods for planning, monitoring and evaluating advertising and public 
relations program/campaign management. Students will acquire the most important 
and relevant research methods used in the field – content analysis, focus groups, in-
depth interviews, surveys and experiments – along with the related topics on research 
design, measurement, sampling, data analysis, and research report writing. Students 
will also gain experience with the statistical analysis tool (SPSS) most often used to 
analyze data for research.  
Course Objectives 
By the end of this semester, students will be able to: 

1. Understand concepts and apply theories in the use and presentation of  
 images and information; 
2. Understand and practice professional ethical principles of research in  
 workplaces; 
3. Think critically, creatively and independently; 
4. Conduct research and evaluate information by methods appropriate to  
 the communications professions in which they work; 
5. Write, report and present research correctly and clearly in a  
 comprehensive, well-organized way; 
6. Develop and execute a primary research project including research  
 objectives, sample justification, research design, data collection, data 
 analysis, and data interpretation; 
7. Apply basic numerical and statistical concepts and software; 
8. Use SPSS to analyze data; 
9. Appreciate opportunities to engage in both individual- and group- 
 learning practices.  

Required Textbook 
1. Wimmer, R. D. & Dominick, J. R. (2010). Mass media research: An introduction, 9th 

edition. Wadsworth Publishing. (Note: 8th edition of the book is also allowed to 
use for the class.) 

2. Additional readings will be posted on ANGEL during the course of the semester.  
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Course Requirements 
The requirements for the course have been designed to provide students with the 
concepts and experience needed to meet the above-stated objectives and to measure the 
amount of success achieved toward reaching those objectives. Class (lab) exercises are 
generally due AT THE END OF CLASS whereas written individual and group 
assignments are due AT THE BEGINNING OF CLASS ON THE DAY THEY ARE 
DUE. NEITHER WILL ASSIGNMENTS BE ACCEPTED VIA EMAIL NOR LATE 
ASSIGNMENT WILL BE ACCEPTED unless valid university excuse of absence such 
as illness, death of family or religious holidays are provided.  
 

Exams 
(30% of the grade) 

There will be THREE IN-CLASS/CLOSED-BOOK EXAMINATIONS scheduled 
during the semester. In-class exams will cover materials presented in class lectures, 
slides and/or videos, textbook chapters, in-class exercises and class discussion. The 
format for each exam will be a combination of short answer, multiple-choice questions 
and analytical answer. A study guide will be provided for each exam. Examination 
materials cover major terms, concepts and issues affecting media research, including 
basic statistics. 

Quizzes 
(6% of the grade) 

There will be FOUR POP QUIZZES during the semester. These quizzes will be 
administered AT THE BEGINNING OF CLASS and will be CLOSED BOOK. Pop 
quizzes will cover the assigned readings for that class, NOT material covered in past 
classes. Each pop quizzes will comprise no more than 5 questions; students will have 
approximately 2 minutes per question to complete. NO ALTERNATIVE TO MAKE UP 
POP QUIZZES WILL BE ALLOWED unless valid university excuse of absence such as 
illness, death of family or religious holidays are provided.  
 

 

Class Exercises 
(10% of the grade) 

Students will work on class (lab) exercises in most of the class sessions, so that the 
instructor can be available to help students through the process. If you miss class for 
any reason WITHOUT PRIOR APPROVAL from the instructor (at least 24 hours before 
the class!), you CANNOT make up a class exercise.  
 

Literature Review 
(10% of the grade including paper critique) 

Each group will research and write up brief summaries of previous studies relevant to 
the product/service/idea being researched for the final class project.  During the course 
of reviewing literature, each individual of groups will critique a research paper to be 
included in the final group project. This paper critique as an individual assignment will 
be counted for 5% of the grade. Detailed instructions for both paper critique and 
literature review will be provided during the course of the semester. 
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Research Proposal 
(7% of the grade) 

Based on their review of literature and research questions and/or hypotheses, each 
group will design a research instrument and executive manual for one qualitative or 
quantitative research method⎯such as a focus group, in-depth interviews, experiment, 
or survey. Additional detailed information will follow during the course of the 
semester. 

Data Collection 
(3% of the grade) 

Each group will plan and conduct one qualitative or quantitative research project. The 
data (transcripts, surveys, etc.) must be collected BEFORE GROUP ANALYSIS 
SESSIONS. Information of the group analysis sessions will be announced during the 
course of the semester. 

Final Report 
(25% of the grade) 

Each group will write and present a report of findings, including an oral presentation 
for the class. The final report grade will include grades for both actual report (20% of 
the grade) and the oral presentation (5% of the grade). THE WRITTEN GROUP 
REPORT IS DUE BY MAY 2nd, 5PM.  
 

Peer Evaluation 
(2% of the grade) 

Each individual of groups must submit evaluations of the contributions of his or her 
team members. These evaluations are CONFIDENTIAL. Each evaluation will be 
summed up and averaged within each group as well as compared to other groups’ 
average scores when necessary.  
 

World in Conversation Project 
(2% of the grade) 

The World in Conversation Project (WinC) is a one time, 95-minute dialogue that you are 
required to attend as part of this class.  WinC employs Penn State undergraduates to 
lead small group discussions about a range of relevant cultural issues.   Because their 
mission is simply to open dialogue, the facilitators will not tell you what you should 
think; instead, they will ask you to express what you actually think.  Then you will 
discuss these views with the other participants.  This Socratic process is intended to 
enhance your critical thinking skills. 
 

WinC programs occur outside of our regular class meeting times.  Most are held in the 
evenings, although some daytime dialogues are available to accommodate your 
schedule. One week before the programming for our class begins, you will receive an 
email explaining how to register.  In order to receive credit, your attendance will be 
recorded while you are there.  But keep in mind:  You will not be able to attend the 
program (or receive credit) if you are more than 5 minutes late. 
 
PARTICIPATION IN THE WinC IS WORTH 2% TOWARD YOUR GRADE IN THIS 
CLASS. Any questions regarding the WinC should be directed to the WinC staff, not 
your professor: 814-865-5692 or worldinconversation@psu.edu  
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Class Participation and Attendance 
(5% of the grade) 

Students are expected to attend each class, and to participate in class discussion. Other 
commitments such as class schedule conflicts and work are not acceptable excuses for 
missing class. Additionally, because quizzes and lab exercises will be completed in 
class, poor attendance will have a direct, negative impact on your grade. 
 

Research Participation & Extra Credit 
Pop extra credit opportunities will be announced during the semester. From time to 
time, I hear about opportunities for students to participate in faculty or graduate 
student research. As students of research, I believe these opportunities represent a 
valuable means of expanding your knowledge of the research process. Students who 
participate in research opportunities will have the opportunity for extra credit points 
that will be added to your total exam grade. These opportunities will be announced in 
class and via ANGEL as they come up. 
 
Course Evaluation 
Your final grade will be determined by the following scale: 
 

Exams (10% each) 30% 
Quizzes 6% 
Class Exercises 10% 
Paper Critique (Individual submission)* 5% 
Literature Review*  5% 
Research Proposal* 7% 
Data Collection* 3% 
Final Report Presentation* 5% 
Final Written Report* 20% 
Peer Evaluation (Individual submission)* 2% 
World in Conversation Project 2% 
Class Participation & Attendance 5% 
Total 100% 

                             *Associated with the group project 
 

Grading Scale (%) 
A = 93-100; A- = 90-<93; B+ = 87-<90; B = 83-<87; B- = 80-<83; C+ = 77-<80;  
C= 70-<77; D = 60-<70; F=<60. 
*Note. There is not a curve in this course. Grades will not be rounded up! 
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General Course Policies 

• Assignments. Late work is only accepted after showing valid proof of absence 
excuse, at the discretion of the instructor. Faulty computer equipment does not 
constitute a valid reason for late work. No credit will be given for unexcused late 
work. All written work submitted should be in 12-point Times Roman font, 
double-spaced, with 1-inch margins. No cover page is necessary. YOUR FINAL 
GROUP REPORT SHOULD STRICTLY FOLLOW THE APA STYLE. Detailed 
instructions and examples of the APA style will be available on ANGEL. So that we 
can get the most out of lecture time, students are expected to complete reading 
assignments PRIOR to class meetings. 

• ANGEL. Class materials provided on ANGEL are to be taken as supplementary 
materials; not as a replacement for coming to class. ANGEL will be used in the 
administration of this course. Any changes to the course schedule, in addition to 
other announcements, will be posted on ANGEL so that students are encouraged to 
check in often.  

• Class conduct. I expect you to arrive in class on time and to stay for the entire class.  
Random arrivals and exits only serve to distract other students and the instructor. It 
should go without saying that talking in class disrupts your classmates and impedes 
their learning experience. THOSE ENGAGING IN DISTRACTING BEHAVIOR 
MAY BE ASKED TO LEAVE THE CLASSROOM. 

• Cell phones, pagers, computers, etc. All students are expected to turn off their cell 
phones and pagers at the beginning of class. It is inconsiderate to classmates to allow 
a cell phone to ring during lecture. PERSONAL USE OF COMPUTERS (i.e., email, 
IM, Twiiter, Facebook, assignments for other classes, etc.) during lecture is NOT 
PERMITTED. 

• Food and drink policy. NO food or drink allowed in Computer Labs. During class, it 
is the Instructors responsibility to lead by example and actively discourage students 
from bringing food and drink into the lab. Students’ lab access can be revoked if 
they abuse the policy.  

• Contacting your instructor via email. The most efficient way of communicating 
with me is email, especially between 9AM-5PM during the week. I usually check my 
email frequently during the day. However, I usually DO NOT check my email 
AFTER 5:00 PM. Please do not expect an immediate response to your emails, 
especially late in the evening. Email is an appropriate medium for short, simple 
questions or messages. It is NOT productive to put long, complex questions, 
requests or messages in email. Make an appointment with me and see in my office! 

 
Academic Integrity 
Academic integrity is the pursuit of scholarly and creative activity in an open, honest 
and responsible manner, free from fraud and deception, and is an educational objective 
of the College of Communications and the university. Cheating, including plagiarism, 
falsification of research data, using the same assignment for more than one class, 
turning in someone else's work, or passively allowing others to copy your work, will 
result in academic penalties at the discretion of the instructor, and may result in the 
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grade of "XF' (failed for academic dishonesty) being put on your permanent transcript. 
In serious cases it could also result in suspension or dismissal from the university. As 
students studying communication, you should understand and avoid plagiarism 
(presenting the work of others as your own). A discussion of plagiarism, with examples, 
can be found at: http://tlt.its.psu.edu/suggestions/cyberplag/cyberplagstudent.html.  
The rules and policies regarding academic integrity should be reviewed by every 
student, and can be found online at: http://tlt.its.psu.edu/plagiarism/tutorial/. The 
rules and policies regarding academic integrity should be reviewed by every student, 
and can be found online at: www.psu.edu/ufs/policies/47-00.html#49-20, and in the 
College of Communications document, "Academic Integrity Policy and Procedures." 
Any student with a question about academic integrity or plagiarism is strongly 
encouraged to discuss it with his or her instructor. 
Note to Students with Disabilities 
Penn State welcomes students with disabilities into the University's educational 
programs. If you have a disability-related need for reasonable academic adjustments in 
this course, contact the Office for Disability Services, ODS located in room 116 Boucke 
Building at 814-863-1807(V/TTY). For further information regarding ODS, please visit 
their web site at www.equity.psu.edu/ods/ Instructors should be notified as early in 
the semester as possible regarding the need for reasonable academic adjustments. 

 
 

Weekly Class Schedule 
 
 

The  tentative  course  outline  is  listed  below.    IF  CHANGES  IN  THE  SCHEDULE  ARE  
NECESSARY,  THEY  WILL  BE  ANNOUNCED  IN  CLASS  AND  YOU  WILL  BE  HELD  
RESPONSIBLE  FOR  SUCH  CHANGES.  The instructor reserves the right to make 
changes to the syllabus during the semester. (Note.  #  indicates  an  class  (lab)  exercise  for  the  
week.)  
 

Week   Date   Topic  &  Readings  
Class  Exercise/  
Assignment  Due  

Week  1   Tues  1/11   Course  Introduction  &  Syllabus     
   Thus  1/13   Defining  Research  &      

The  Research  Process  (Ch.  1)  
  

Week  2   Tues  1/18   Elements  of  Research  I  (Ch.  2)   BIO  SHEET  DUE  
   Thus  1/20   Elements  of  Research  II  (Ch.  2)   #1:  Research  Elements    

Class  Exercise  
Week  3   Tues  1/25   Ethics  of  Research  (Ch.  3)  &  

Retrieving  and  Evaluating  
Information  

#2:  Research  Ethics  Video    
(Meet  Group  Members  in  Class)  

   Thurs  1/27   Exam  Review   #3:  Database  Search  Class  Exercise  
(Mandatory  Group  Meeting)  

Week  4   Tues      2/1   EXAM  I     
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   Thurs  2/3   Sampling  (Ch.  4)   #4:  Research  Questions  &  List  of  
Literature  Due  by  2/4,  Friday  5pm  
(group  assignment);  Mandatory  
Individual  Meetings  with  Instructor  
for  paper  critique  
(Make  an  appointment  via  
http://doodle.com/7p9emk77fge6cga7)  

Week  5   Tues      2/8   Qualitative  Research:  In-‐‑depth  
Interviews,  Focus  Group  &    
Field  Observations  (Ch.  5)  

  

   Thurs  2/10   Content  Analysis  (Ch.  6)   #5:  Coding  Advertisements  
(group  assignment)    
PAPER  CRITIQUE  DUE  by  2/11  Friday  
10PM  

Week  6   Tues      2/15   Survey  Research  (Ch.  7)   #6:  Designing  Survey  Questions  (group  
assignment)  

   Thurs  2/17   Experimental  Design  I  (Ch.  9)     
Week  7   Tues      2/22   Experimental  Design  II    (Ch.  9)  

&  Longitudinal  Study  (Ch.  8)  
LITERATURE  REVIEW  DUE  

   Thurs  2/24   Exam  Review   #7:  Materials  for  Group  Project    
(group  assignment)    
(Mandatory  Group  Meeting)  

Week  8   Tues      3/1   EXAM  II     
   Thurs  3/3   Descriptive  Statistics  (Ch.  10)   #8:  SPSS  Tutorial  Class  Exercise  

(individual  assignment)  
Week  9   Tues      3/8  

Thurs  3/10  
Spring  break.  No  classes!  Enjoy!  

  
Week  10   Tues      3/15   Hypothesis  Testing  (Ch.  11)   RESEARCH  PROPOSAL  

ASSIGNMENT  DUE  
   Thurs  3/17   Nonparametric  Statistics:  

  Chi-‐‑Squares  (Ch.  12)  
#9:  Descriptive  and    
Non-‐‑parametric  Statistics    
Class  Exercise    

Week  11   Tues      3/22   Inferential  Statistics  (Ch.  12):  
Scale  Construction,  T-‐‑test  &  
Correlations  

  

   Thurs  3/24   Inferential  Statistics  (Ch.  12):  
Regressions  &  ANOVAs  

#10:  Parametric  Statistics    
Class  Exercise  

Week  12   Tues      3/29   Research  in  Advertising  (Ch.15)   (Data  Collection  Begins!)  
   Thurs  3/31   Research  in  Public  Relations    

(Ch.  16)  
Guest  Lecture  (TBA)  

Week  13   Tues      4/5   Writing  up  and  Presenting  
Research  

  

   Thurs  4/7   Review  Descriptive/  Inferential   DATA  COLLECTION    
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Statistics   ASSIGNMENT  DUE    
Group  Project  Data  Analysis  

Week  14   Tues      4/12   Exam  Review   Group  Project  Data  Analysis  
   Thurs  4/14   EXAM  III  
Week  15   Tues      4/19   Instructor  Meetings   (Mandatory  Class  Meeting!)  
   Thurs  4/21   Instructions  for    

Final  Presentation  
Last  day  to  give  the  instructor  research  
presentation  drafts  to  receive  feedback  
before  the  oral  presentations  
(Mandatory  Class  Meeting!)  

Week  16   Tues      4/26   FINAL  PRESENTATIONS   Each  student  group  will  give  a  15-‐‑20  
minutes  presentation  detailing  their  
project.    

   Thurs  4/28   FINAL  PRESENTATIONS   Each  student  group  will  give  a  15-‐‑20  
minutes  presentation  detailing  their  
project.    

FINAL  WRITTEN  REPORTS  ARE  DUE  BY  MONDAY,  MAY  2nd,  5PM.  
PEER  EVALUATION  SUBMISSION  IS  DUE  BY  TUESDAY,  MAY  2nd,  11:59PM.  

  


